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Article Info Abstract
Keywords: Green This study aims to analyze the influence of green entrepreneurial orientation and
Entrepreneurship, strategic accounting on business sustainability, with financial technology (Fintech)
Strategic, as a moderating variable. This study uses quantitative approach with an explanatory
Accounting, research type. Data collection was conducted by distributing questionnaires to 100
Financial micro, small, and medium enterprises (MSMEs) in South Tangerang City. The data
Technology, analysis technique used the Structural Equation Modeling method based on Partial
Sustainable Least Squares (PLS-SEM). The results show that green entrepreneurial orientation

Business, MSME: . and strategic accounting have a direct positive and significant effect on MSMEs
business sustainability. This finding emphasizes the importance of integrating
environmental awareness and strategic financial management in building
sustainable small and medium enterprises in the modern era. However, the results
also show that Fintech as a moderating variable does not have a significant
influence in strengthening the relationship between green entrepreneurial
orientation and strategic accounting on business sustainability. The research model
used has met the validity and reliability indicators and has good predictive power.
Based on the results of this study, it’s recommended that MSMEs increase their
understanding and capacity in implementing green entrepreneurship principles,
strengthen strategic accounting practices, and gradually optimize the use of Fintech
to support long term business sustainability.

1. INTRODUCTION

In this modern era and rapid technological progress, business demands are not only
about profit but also regarding health and life conditions as important components in the
main business activities of business actors (Majali et al., 2022; Sulaiman et al., 2023; Umar
et al., 2020; Wang & Zhang, 2023). Environmental challenges pose increasing threats to
economic and social growth in societies (Ameer & Khan, 2023). In recent decades,
awareness of the challenges associated with long-term growth and business sustainability
practices has increased (Alam et al., 2023). Green economy has become an important tool
for businesses due to the rapidly increasing need for environmental conservation
management (Asiaei et al., 2022). Business industries such as MSMEs cannot be separated
from this green environmental campaign. This economic sector must be recognized for its
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role in accelerating environmental degradation and expanding climate impacts (Ali et al.,
2021). Industrial globalization is complex and has the potential to cause significant
environmental damage, which can result in social and economic losses for society. Global
temperatures are expected to rise by 1.1°C to 1.9°C between 2024 and 2028, with carbon
emissions expected to increase by 86% due to industrial fuel combustion (WMO, 2024). In
addition, according to the Directorate General of Waste and B3 Waste Management of the
Ministry of Environment and Forestry of the Republic of Indonesia, there is the potential to
produce 81.87 million tons of B3 waste from various business sectors.

Sustainable business development successfully meets current needs without
compromising the needs of future generations (Teran-Yépez et al., 2020). The traditional
concept of sustainability is usually based on three basic things, namely social, economic and
environmental (Khan et al., 2016). Various variables related to these three dimensions are
used to describe people who tend to exploit sustainable development. Safety, health, and
social issues are examples of the social dimensions of sustainability (Alwakid et al., 2021).
In addition, economic aspects include resource efficiency, financial stability, and long-term
According to Adekunle & Njideka (2024), Integrating sustainability into business practices
is essential to create positive social and environmental impacts at the local level. This is
especially true for the MSMEs sector (Andrli¢ et al., 2023).

Micro, small and medium enterprises (MSMESs) play an important role in the Indonesian
economy because they contribute greatly to employment absorption and Gross Domestic
Product (GDP) (Ryan, 2024). However, MSMEs face challenges to survive financially and
adopt sustainable and environmentally friendly business practices amidst the dynamics of
climate change, social pressures, and digital transformation (Farhani & Chaniago, 2021).
Sustainable business is becoming more popular as a strategic approach that emphasizes a
balance between social responsibility, environmental preservation, and economic profit
(Firdaus & Anggra, 2023). Population growth in Indonesia consistently has an impact on the
dynamics of its economic

growth. If the rate of economic growth is unable to keep up with the increase in
population, it is feared that there will be a decline in national economic performance. In this
context, Micro, Small, and Medium Enterprises (MSMEs) are expected to be the main
driving force in supporting economic growth. The strategic role of MSMEs is reflected in
data from the Central Statistics Agency (BPS), which notes that this sector contributes
around 60% to total national income. In addition to contributing to state revenue, MSMEs
also play an important role in absorbing labor, which helps reduce the unemployment rate
in Indonesia. However, along with the increasing growth of MSMESs, concerns have arisen
about the negative effects caused, especially on the environment. The problem of poorly
managed production waste is one clear example. Environmental damage will increase if this
situation continues to be allowed to continue. This phenomenon is related to the basic
principles of business economics to reduce costs as low as possible to obtain the greatest
possible profit.

Since its inception, every company wants to achieve the main goal of maintaining
business sustainability. The effectiveness of financial and non-financial management greatly
influences the achievement of this goal. Technology is a non-financial component that is
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very important for business sustainability (Jalil et al., 2025). The emergence of technology
has changed many sectors, including the financial sector. In contrast, financial literacy is a
person's understanding, skills, and beliefs that influence their attitudes and behaviors
regarding decision-making and financial management to achieve their well-being (Cahyono
& Suarantalla, 2024). For the growth of SMEs in a country, access to capital is very
important. Small and medium businesses (SMEs) can benefit from financial technology
innovations such as fintech. However, the main problems that greatly hinder SME
businesses are poor understanding of technology, marketing, limitations in seeing market
opportunities, and lack of soft skills in human resources (Wang et al., 2020).

Green Entrepreneurship has been growing rapidly in recent years as a result of global
attention and strict regulations on environmentally friendly business practices. This is also
the case in the trade industry (Alwakid et al., 2021). Green entrepreneurship is a type of
entrepreneurship that aims to generate new ideas and business practices that are efficient
and sustainable in the use of resources and energy while minimizing the amount of waste
generated (Mariyamah & Handayani, 2020). This business model aims to combine economic
elements with national social and environmental responsibility (Prabowo et al., 2022). It is
hoped that every company that implements green entrepreneurship can contribute to
achieving the SDGs by implementing more inventive corporate social responsibility
strategies (Laksmi et al., 2025; Perez-Luyo et al., 2023). Due to issues of financing,
development, fundraising, and sustainable operational strategies, not many companies use
sustainable business strategies (Jum’a et al., 2022). In order to pursue prospects that can
benefit both the environment and business, green practices are promoted (Shafique et al.,
2021). In the past, research has been conducted on the key drivers of green entrepreneurship
and GEO benefits, including economic, environmental, and social value. However, it is still
unknown how GEO affects financial and environmental performance (Afum et al., 2023).
In addition, most studies found that entrepreneurial orientation or green entrepreneurial
orientation has a significant positive impact, but some authors have refuted this claim and
found no impact on financial performance (Tang & Tang, 2018). One important aspect that
can increase the effectiveness of Green Entrepreneurship in driving business sustainability
is the advancement of financial technology (fintech). The presence of fintech has
revolutionized the traditional funding system by offering digital solutions that expand access
to financing, increase transaction efficiency, and strengthen transparency in financial
recording and reporting. Fintech also opens up opportunities for business actors who are
oriented towards green entrepreneurship to obtain environmentally friendly financing, such
as through green bonds, loans linked to sustainability targets, or ESG-based investment
platforms (Environmental, Social, and Governance) (Jeanice & Kim, 2023). Furthermore,
the application of blockchain technology is considered capable of increasing visibility and
accountability in sustainable supply chains (Calment et al., 2024), while a carbon trading
system integrated with fintech has the potential to provide additional incentives for
companies to reduce their carbon emissions in a more measurable and transparent manner.
(Laksmi et al., 2025).
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The concept of green accounting emerged in Europe as an attempt to combine
accounting practices with environmental awareness (Yunita & Dwi, 2024). Green
accounting includes recording environmental costs and procedures for identifying,
calculating, and apportioning them (Pentiana, 2019). In reality, small and medium
enterprises (SMEs) can use green accounting strategies by recognizing environmental costs
or waste management costs from their business operations. These environmental costs come
from the financial and non-financial impacts of business activities, which are often hidden
in cost centers and difficult to identify directly due to the lack of explicit recording in
financial statements (Umar et al., 2020). A sustainability-oriented accounting strategy
allows accountants to help business actors measure environmental risks, establish efficient
environmental cost management policies, and ensure that the business decision-making
process is in line with the principles of social and environmental responsibility (Chininga et
al., 2024). Thus, accounting not only plays a role in financial reporting, but also becomes an
important instrument in realizing a business that is economically, socially and ecologically
sustainable (Aboalsamh et al., 2023).

The implementation of this strategic accounting aims to provide information that
reflects the company's operational performance based on environmental protection and
concern, so that the company's activities do not ignore social and ecological impacts (Indah,
2022). The application of strategic accounting and environmental awareness enables
companies to identify and manage environmental costs and optimize economic benefits
(Giannopoulos et al., 2022). In this context, accounting strategy plays an important role as
a framework that helps companies design a recording and reporting system that includes
environmental aspects. This strategy encourages the integration of environmental data into
the business decision-making process, so that resource management can be carried out
efficiently and responsibly. In Indonesia, the application of this concept as part of a
sustainable accounting strategy requires adjustments to attitudes and behaviors of an
ecological-based economy, because this application must pay attention to social
accountability and broad impacts on various other sectors (Cohen & Robbins, 2011). Fintech
helps implement sustainable accounting strategies by improving the management of
financial and environmental information. Fintech makes it easier to implement green
accounting by enabling more accurate and real-time environmental data collection through
digital technologies such as blockchain, cloud computing, and financial automation
applications (Zulfa et al., 2024). Companies can use fintech to increase transparency and
accountability in recording environmental costs and accelerate reporting to stakeholders.
Fintech also helps connect accounting strategies and sustainability-focused business
decision-making, improving companies' ability to manage environmental risks and
maximize economic benefits. Therefore, fintech not only helps implement accounting
strategies, but also makes accounting an essential tool for running a sustainable business
(Khairunnisa & Ersi, 2024). However, little is known about how these three dimensions
interact synergistically to build sustainable MSMEs, especially in developing countries
where digital literacy and ecological awareness are still unevenly distributed. This gap
suggests the need to explore whether fintech can strengthen the causal relationship between
green entrepreneurship and accounting strategies in shaping sustainable business outcomes.
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Therefore, this study aims to analyze the influence of entrepreneurial orientation and
accounting strategies on MSMESs' business intentions and to examine the moderating role of
fintech in this relationship, providing empirical insights for building a resilient and intention-
driven MSMEs ecosystem.

This study aims to analyze the role of Green Entrepreneurship Orientation and
Accounting Strategy in supporting the implementation of sustainable business in MSMEs in
Indonesia. In addition, this study also examines how fintech integration as a moderating
variable influences the relationship between Green Entrepreneurship Orientation and
Accounting Strategy towards the implementation of sustainable business.

2. THEORITICAL REVIEW AND HYPOTHESIS

Resource Based View (RBV) Theory

According to the Resource-Based View (RBV) theory, a company's ability to manage
internal resources known as VRIN (Valuable, Rare, Inimitable, Non-substitutable) is the key
to a company's long-term competitive advantage (Sukma, 2018). Because it emphasizes
environmentally friendly innovation, energy efficiency, and social responsibility, green
business practices can be considered as strategic resources in this context. These are rare
practices and are difficult for other competitors to imitate (Elya, 2021). Green business not
only pays attention to the environment, but also creates economic and social value that is in
line with sustainability. Sustainability can create long-term competitive advantages and
serve as a strategic asset for companies that incorporate this method into their core strategy.
This approach in RBV provides a strong foundation for companies, especially SMEs, to
remain relevant and resilient in the face of increasingly stringent global regulations and
climate change. Not only that, green businesses encourage strategic orientation for more
environmentally friendly product and procedure innovations, but also strengthen brand value
in the eyes of customers who are increasingly aware of sustainability issues (Arda et al.,
2023; Ningrum et al., 2023).

Companies must have a sustainable accounting strategy that can capture, record, and
report accurately and transparently all business actions that have an impact on the
environment. An accounting strategy created with a sustainable approach is not only a
reporting tool but also an important tool for management to help make environmental
decisions (Runyan et al., 2007). Fintech also acts as a liaison between internal strategies and
access to sustainable financing, such as green bonds, ESG-based financing, and green
crowdfunding platforms. Thus, the integration of green entrepreneurship, environmentally
oriented accounting strategies, and the right use of fintech can form a unique and difficult-
to-imitate combination of strategic resources, which ultimately contributes greatly to
achieving a sustainable business that is resilient, adaptive, and socially and ecologically
responsible (Ristyawan et al., 2023).

Technology Organization Environment (TOE) Framework

To achieve sustainable business, the Technology Organization Environment (TOE)
Framework provides a broad understanding of how an organization adopts technological
innovation. It includes accounting strategies and the implementation of green
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entrepreneurship (Baker, 2012). In the context of technology, financial technology (fintech)
helps accelerate digital transformation and operational efficiency. Fintech enables real-time
integration of financial and environmental data, increases transparency, and supports
decision-making that is more responsive to sustainability issues (Religia et al., 2025).
Fintech can leverage blockchain technology to improve supply chain accountability and
sustainability reporting. From an organizational perspective, green entrepreneurship reflects
a company’s strategic commitment to adopting innovative and environmentally friendly
business practices. Companies that support green entrepreneurship encourage the
implementation of sustainability principles in their business models. This impacts how the
organization is built, its culture, and decision-making processes. However, accounting
serves as a tool to measure and report sustainability performance, such as managing
environmental costs and social impacts. Therefore, the combination of green
entrepreneurship and fintech-enabled accounting strategies can help companies achieve
sustainable business goals (Awa et al., 2017).

In innovation development strategy (TOE), the environmental dimension includes
external elements, such as government regulations, market pressures, and technological
infrastructure that influence the adoption of corporate innovations. If there are regulations
that encourage sustainable business practices, such as incentives for the use of renewable
energy or carbon emission reductions, the adoption of green business and sustainability-
oriented accounting strategies can be accelerated (Wasudawan & Sim, 2024). Thus, the
integration of green entrepreneurship, accounting strategy, and fintech within the green
operations framework (TOE) can produce strong cooperation to achieve sustainable
business by comprehensively considering technological, organizational, and environmental
aspects (Chatha et al., 2024).

Business Sustainability

Companies are systems within a larger macro-financial system, and the ability to adapt
to economic, social, and environmental changes is critical to their continued operation. In a
sustainable business, or sustainable business, managers must not only manage investments
for short-term profits, but must also create financial plans that consider the long-term impact
on environmental and social sustainability (Budsaratragoon & Jitmaneeroj, 2021).
Investments that focus only on short-term profits without considering sustainability can
reduce the value of the company systemically, especially as stakeholder demands for social
and environmental responsibility increase. Therefore, if companies fail to build a cash flow
system that is adaptive to climate risks, regulatory changes, and social expectations, they
risk financial failure and loss of market trust and reputation. Intertemporal cash flow
management must strike a balance between economic efficiency and commitment to
Environmental, Social, and Governance principles. (ESG) (Ellili, 2022). Financial
management must incorporate sustainability strategies to create long-term value and ensure
that the business can survive future challenges (Altman & Kuehne, 2016).
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Green Entrepreneurship Orientation

Companies are driving the shift towards more environmentally friendly business models
and focusing on long-term sustainability through green business. Companies are encouraged
to adopt innovations that increase the efficiency of resource use and incorporate the circular
economy into their operations through this method (Cai et al., 2021). This includes reducing
carbon emissions, optimizing product life cycles, and utilizing waste as a component of
production. Therefore, businesses can not only adapt to increasingly stringent environmental
regulations, but they can also respond to market demand and consumer awareness of the
importance of sustainability (Ha et al., 2023). Businesses that adopt green entrepreneurship
incorporate sustainable innovation and socio-environmental responsibility into their
business strategies (Hendro & Bowo, 2023). To strengthen their position in the global
market, they strive to implement environmentally friendly technologies, use renewable
energy, and develop products with a low ecological footprint. These practices not only have
a positive impact on the environment, but they also increase cost efficiency and generate
additional value for the stakeholders involved. As shown by (Kusuma & Asmoro, 2021),
Focusing on sustainability through green entrepreneurship improves the long-term
performance of businesses in terms of environment and finance. Therefore, Green
Entrepreneurship is not just a trend; it is an important strategy for building a resilient,
responsive and sustainable development plan-compliant business (Zhao et al., 2025). Based
on the study above, conclusions can be drawn and hypotheses can be drawn.

Hi: Green Entrepreneurship Orientation Has a Significant Influence on Business
Sustainability.

Strategic Accounting

An accounting strategy that not only serves as a recording tool but also acts proactively
to support sustainable business. By using green accounting in a strategic context, businesses
can internalize environmental impacts in their financial statements by finding, measuring,
and reporting environmental costs that are both reactive (such as waste and pollution
management) and preventive (such as purchasing green technology and providing
sustainability training to employees). This strategy encourages businesses to reassess their
operational efficiency and make business decisions based on environmental data. This
allows companies to consider external costs such as environmental damage strategically in
financial planning. Based on the study above, conclusions and hypotheses can be drawn.

Ha: Strategic Accounting Has a Significant Influence on Business Sustainability.

Financial Technology

Financial Technology (fintech) is a term that refers to the application of new
technologies in the development of innovative financial products and services. This makes
it one of the fastest growing and most transformative industries in today's digital era (Zhang-
Zhang et al., 2020). Fintech can serve as a strategic catalyst to improve operational
efficiency, financial transparency, and access to more inclusive and environmentally
friendly financing in the context of sustainable business. Business actors, especially
MSMEs, have the ability to develop business practices that are more adaptive to
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sustainability demands thanks to the advancement of fintech, which includes green financial
instruments such as green bonds and carbon trading platforms, as well as digital payments,
peer-to-peer lending, and ESG-based crowdfunding. The ability of organizations to innovate
is essential to support innovative strategies, such as the implementation of financial
technology solutions to achieve sustainability. According to Burgelman et al. (2009) Fintech
encourages businesses to build digital ecosystems that accelerate data flow, facilitate
sustainable financial reporting, and increase accountability for environmental and social
impacts. In addition, fintech creates positive perceptions about the ease, speed, and
accessibility of services, which encourages people and businesses to adopt sustainable
financial practices (Iskandar, 2019). Therefore, fintech integration improves operational
efficiency and productivity and gives companies the ability to create long-term value in line
with sustainable development goals. So it can be concluded and a hypothesis can be drawn.
Hs: Financial Technology (Fintech) Has a Significant Influence on Business Sustainability.
Ha4: Financial Technology (Fintech) Moderates the Relationship Between Green
Entrepreneurship Orientation and Business Sustainability.
Hs: Financial Technology (Fintech) Moderates the Relationship Between Accounting
Strategy and Business Sustainability

H1

GREEN ENTERPREUNERSHIP
ORIENTATION

SUSTAINABILITY
BUSINESS (Y)

STRATEGIC ACCOUNTING

H2

H5

| FINANCIAL TECHNOLOGY l

Figure 1. Conceptual Framework

H3

3. RESEARCH METHOD

The research method used in this article is a quantitative approach with an explanatory
research type that aims to test the influence of green entrepreneurship orientation and
accounting strategy on business sustainability, as well as to analyze the role of financial
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technology (fintech) as a moderating variable. The main reason for using this method is
because this study aims to explain the causal relationship between variables that have been
theoretically determined and supported by a conceptual framework based on the Resource
Based View (RBV) and Technology Organization Environment (TOE) theories. The data
collection technique was carried out by distributing questionnaires to 100 Micro, Small, and
Medium Enterprises (MSMEs) in South Tangerang City with various types of businesses,
but most of them, 80%, are businesses in the food and beverage sector, which were selected
because they were representative of the urban MSMEs population faced with the challenges
of digital transformation and sustainability based on the expansion of the sampling technique
used, namely gradually through referrals from one respondent to another.. Partial Least
Squares based Structural Equation Modeling (PLS-SEM) is the method chosen to analyze
the data because it is able to handle research models involving complex relationships
between latent variables. This method is suitable for primary data from MSMEs surveys that
are diverse in characteristics because it uses a relatively small sample size and does not
require the assumption of a normal distribution. The analysis process consists of two main
stages. The outer model tests the measurement model to evaluate the validity and reliability
of the construct using external indicators of the model. The inner model evaluates the
relationship between constructs through path coefficients; R square value to measure the
variance explained by the model; and Q square as an indicator of the predictive ability of
the model. To find out whether fintech has a significant influence on business sustainability,
fintech moderation is measured using the interaction term approach. This method allows
researchers to test the causal relationship and the strength of direct and indirect influences
simultaneously. It also allows them to conduct a thorough evaluation of the feasibility of the
model. Overall, PLS-SEM is considered the best method to describe the integration between
green entrepreneurship, accounting strategy, and fintech in building the foundation of a
sustainable, resilient, and responsive MSMEs business to environmental changes. Another
advantage of this method is that it can produce accurate parameter estimates even though
there is multicollinearity between indicators and presents strong prediction results.

4. RESULT AND DISCUSSION

Demographic Data

Figure 2 shows that gender representation in MSMEs ownership or management can
influence the tendency to implement green entrepreneurship practices and sustainable
accounting strategies, as well as the use of digital financial technology in business decision
making. Preferences, risk perceptions, and environmental concerns often differ between
male and female entrepreneurs, which ultimately impacts the overall sustainability of the
business.
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GENDER AGE
B <20 Years m21-30 Years
®Men ®Women m31-40 Years >40 Years

49%  51% a

Figure 2. Gender Demographic Figure 3. Age Demographic

The age distribution at Figure 3 of respondents reflects the readiness and adaptability in
integrating green practices, strategic accounting records, and the use of financial technology.
Younger entrepreneurs tend to be more progressive in adopting digital innovation and green
practices, while older entrepreneurs can rely on experience in maintaining long-term
business sustainability.

EDUCATION AGE BUSINESS

BACKGROUND
m<] Years ®1-3 Years ®m> 3 Years
m Senior High School ® Bachelor

B Masters Doctoral

1-3 Years
62%

Figure 4. Education Demographic Figure 5. Age Business Demographic

Educational background at Figure 4 greatly determines conceptual and technical
understanding in developing accounting strategies that support sustainability, including in
recognizing green entrepreneurship opportunities and utilizing fintech services.
Respondents with higher education are generally better able to integrate these approaches
into business activities as a whole.

This figure 5 shows the age of the business as an indicator of the level of maturity of
the organization in managing sustainability strategies. Long-standing businesses tend to be
more systematic in implementing accounting and selective towards green innovations and
financial technology, while new businesses are often more agile and open to the integration
of technology and environmentally oriented initiatives
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TYPE BUSINESS SECTOR

B F&B B Service B Fashion ® Craft B Others

Figure 6. Type Business Sector Demographic

The type of business sector greatly determines the form of implementation of the
sustainability principle, both in terms of environmentally friendly practices, accounting
strategy design, and the use of digital financial solutions. Certain sectors such as production
or manufacturing require a higher commitment to waste management and environmental
costs, while the service and trade sectors tend to absorb financial technology more quickly
for efficiency and transparency.

Descriptive Test Results

Table 1 shows that all Green Entrepreneurship Orientation indicators have a very high
average score, ranging from 4.59 to 4.60 on a maximum scale of 5.0, with a low standard
deviation (0.49), which reflects that the majority of respondents strongly agree with the
application of green entrepreneurship principles in their MSMEs practices consistently. This
indicates a strong perception of the importance of environmentally friendly values in
business management.

Table 1. Green Entrepreneurship Orientation

Indicator Average Std Dev Min Max
X1.1 4.60 0.49 4.0 5.0
X1.2 4.59 0.49 4.0 5.0
X1.3 4.59 0.49 4.0 5.0
X1.4 4.59 0.49 4.0 5.0
X1.5 4.59 0.49 4.0 5.0

Table 2 contains the Strategic Accounting indicator, with an average score between 4.14
and 4.26 and a slightly more varied standard deviation (0.59-0.63), but still in the high
category. These results indicate that strategic accounting practices are quite well
implemented by MSMEs actors, although there is slightly more variation in the level of
understanding or implementation compared to the green entrepreneurship indicator.
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Table 2. Strategic Accounting

Indicator Average Std Dev Min Max
X2.1 4.23 0.62 3.0 5.0
X2.2 4.14 0.59 30 5.0
X2.3 4.26 0.63 3.0 5.0
X2.4 4.22 0.61 30 5.0
X2.5 4.20 0.62 30 5.0

Table 3 shows the Financial Technology indicator, where all average values are above
4.4 with low standard deviations (around 0.59-0.61), reflecting that respondents are quite
familiar and have generally used or responded positively to fintech services in managing
their business finances. This indicates openness to digital innovation, although not all
respondents necessarily utilize fintech optimally in sustainable business practices.

Table 3. Financial Technology

Indicator Average Std Dev Min Max
Ml1.1 4.44 0.61 30 5.0
M1.2 4.43 0.59 30 5.0
M1.3 4.46 0.59 30 5.0
M1.4 4.43 0.59 30 5.0
M1.5 4.46 0.59 3.0 5.0

Table 4 displays the indicators for Sustainable Business, with the average value of the
indicator being relatively consistent at 4.41 to 4.43 and a moderate standard deviation
(around 0.62—0.64). These results indicate that the perception of MSMEs actors towards
achieving business sustainability is at a high level, indicating real and consistent efforts to
maintain business continuity from economic, social, and environmental aspects. The
consistency of these scores also reflects a collective understanding of the importance of
sustainability as a long-term goal.

Table 4. Sustainable Business
Indicator Average Std Dev Min Max
Y1.1 441 0.62 3.0 5.0
Y1.2 441 0.64 3.0 5.0
Y1.3 441 0.64 3.0 5.0
Y1.4 4.40 0.62 30 5.0
Y1.5 443 0.62 3.0 5.0

Evaluation Outer Model

The outer model or measurement model describes the relationship between the indicator
block and its latent variables. The outer model is evaluated through several tests, namely
evaluation of convergent validity, discriminant validity, and internal consistency.
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Convergent Validity Test
The results of the convergent validity test can be seen based on the loading factor and
AVE values.

Entrepreneurship

Yis Orientation
. M1.1 0.346
v\ e Y1.1
M1.2 0.881 m

0918
M1.3 4—0943
0926

M1.4 ;
X21 0.335 Fintech "J-”

M15 0.245
X2.2 0923 Y15
“"‘-\-.
0.914,
X223 4—0952

o092
X24 0.923

Strategic
Accounting

X2.5

Figure 7. Convergent Validity Test Results

Convergent validity is assessed based on the correlation between the indicator and the
construct to be measured. Based on Figure 9, it can be seen that the loading factor value is
more than 0.7 so it can be said that the indicator has a high correlation with the construct
and has good validity. Judging from the loading factor, in general the indicators in green
entrepreneurship orientation, strategic accounting, fintech, and sustainable business
contribute more than 70 percent. In Green Entrepreneurship Orientation, respondents'
consideration of the environmental impact in every business decision makes the largest
contribution with a loading factor value of 0.955 In Strategic Accounting, the indicator of
periodically monitoring business financial performance with data in financial reports makes
the largest contribution with a loading factor value of 0.952 In Fintech, the fintech indicator
can make it easier for respondents to access business financing (loans, investments) makes
the largest contribution with a loading factor value of 0.943 In Sustainable Business, the
indicator that respondents pay attention to the social and environmental impacts on their
business makes the largest contribution with a loading factor value of 0.980. In addition to
using the loading factor value, convergent validity can also be seen through the AVE
(Average Variance Extracted) value. The recommended AVE value is above 0.5.
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Table 5. Average Variance Extracted Results

Latent Variables AVE
Green Entrepreneurship Orientation (X) 0.904
Strategic Accounting (X») 0.859
Fintech (M) 0.848
Sustainable Bisnis (Y) 0.943

Based on the table above, AVE has a value above 0.5 so that the variables have good
convergent validity. The sustainable business variable has the largest AVE value indicating
that the average variance of the sustainable business indicator can be explained by the
sustainable business variable by 94.3 percent. The average variance of the Green
Entrepreneurship Orientation indicator can be explained by the Green Entrepreneurship
Orientation variable by 90.4 percent. The average variance of the Strategic Accounting
indicator can be explained by the Strategic Accounting variable by 95.9 percent. The average
variance of the fintech indicator can be explained by the fintech variable by 84.8 percent.

Discriminant Validity Test

Next, the outer model is evaluated with discriminant validity which shows the extent to
which a construct (latent variable) is truly different from other constructs. Discriminant
validity can be seen from the crossloading value and the Fornell-Larcker Criterion
(comparison of the square root of AVE with the correlation value of the latent variable). If
an indicator has a greater cross loading value when measuring its latent variable compared
to other latent variables, then the latent variable has good discriminant validity, or it can be
said that there are differences between constructs. The following are the results of the
crossloading values of each indicator.

Table 6. Discriminant Validity Results

) Green ) Strategic . Sustainable Fintech x Greel.n Fintech_x
Indicator Entrel.)renel'lrshlp Accounting Fintech Business Entrel.)renel'lrshlp Strateg'lc
Orientation Orientation Accounting

X1.1 0.955 -0.063 0.077 0.333 -0.018 -0.058
X1.2 0.952 -0.020 0.020 0.345 -0.009 -0.069
X1.3 0.952 -0.056 0.061 0.345 -0.018 -0.054
X1.4 0.952 -0.020 0.028 0.345 -0.009 -0.072
X1.5 0.943 -0.040 0.032 0.345 -0.013 -0.056
X2.1 -0.077 0.923 -0.050 0.090 0.012 0.328
X2.2 -0.062 0.914 -0.040 0.143 -0.025 0.327
X2.3 0.000 0.952 -0.082 0.134 -0.044 0.293
X2.4 -0.015 0.922 -0.100 0.145 -0.088 0.294
X2.5 -0.050 0.923 -0.111 0.165 -0.090 0.307
MIl.1 -0.002 -0.052 0.881 0.324 -0.069 -0.106
M1.2 0.034 -0.062 0.918 0.418 -0.056 -0.140
M1.3 0.086 -0.083 0.943 0.465 -0.043 -0.124
Ml1.4 0.020 -0.089 0.926 0.390 -0.058 -0.139
MIL1.5 0.056 -0.106 0.935 0.415 -0.057 -0.134
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) Green ) Strategic . Sustainable Fintech x Greel'l Fintech.x
Indicator Entre].)renel_lrshlp Accounting Fintech Business Entre}.)renel_lrshlp Strateg_lc
Orientation Orientation Accounting
YI.1 0.337 0.131 0.427 0.963 0.092 -0.103
Y1.2 0.362 0.171 0.432 0.971 0.076 -0.121
Y13 0.362 0.171 0.433 0.971 0.077 -0.121
Y1.4 0.324 0.137 0.434 0.971 0.097 -0.107
YL.S 0.364 0.119 0.417 0.980 0.082 -0.096
Mx X1 -0.014 -0.057 -0.060 0.087 1.000 -0.061
Mx X2 -0.065 0.333 -0.140 -0.113 -0.061 1.000

Based on the table above, it can be seen that the crossloading value between indicators
on the latent variables is greater than the crossloading value of indicators on other latent

variables so that it can be said that the indicators above have good discriminant validity. In
addition to being seen from the crossloading value, discriminant validity can also be seen
through the comparison of the square root of AVE with the correlation value of the latent

variables. It is said to have good discriminant validity when the square root of AVE of an
indicator is greater than the largest correlation value between the latent variable in question
and other latent variables.

Table 7. AVE Discriminant Validity Results

Variable laten Variable Laten Others Corelation AVE Information
Strategic Accounting -0.042
Fintech 0.046
. Fintech x Green
Green En'trepre':neurshlp Entreprencurship Orientation -0.014 0.951 Valid
Orientation . .
Fintech x Strategic
. -0.065
Accounting
Sustainable Bisnis 0.36
Grgen Eptrepreneurshlp 0,042
Orientation
Fintech -0.086
. . Fintech x Green .
Strategic Accounting Entrepreneurship Orientation -0.057 0.927 Valid
Fintech X Strategic 0.333
Accounting
Sustainable Bisnis 0.151
Gr@en Eptrepreneurshlp 0.046
Orientation
Strategic Accounting -0.086
. Fintech x Green .
Fintech Entrepreneurship Orientation -0.06 0.921 Valid
Fintech x Strategic
. -0.14
Accounting
Sustainable Bisnis 0.442
Green Entrepreneurship
. . 0.36
Orientation
. . Strategic Accounting 0.151 .
Sustainable Business Fintech 0.442 0.971 Valid
Fintech x Green 0.087

Entrepreneurship Orientation
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Variable laten Variable Laten Others Corelation AVE Information
Fintech X Strategic 0.113
Accounting

Based on table 7, it can be seen that by using the comparison of the square root of the
AVE value with the correlation value between latent variables, it can be seen that the square
root of the AVE value of a latent variable is greater than the correlation value between other
latent variables so that the discriminant validity criteria are met.

Internal Consistency Test

The next evaluation of the outer model is with internal consistency to find out how well
the indicator measures its latent variables. Internal consistency is evaluated using composite
reliability and Cronbach's alpha values.

Table 8. Discriminant Validity Results

Composite  Cronbach's

Latent Variables reliability alpha
Green Entrepreneurship Orientation 0.979 0.973
Strategic Accounting 0.968 0.959
Fintech 0.965 0.955
Sustainable Business 0.988 0.985

Based on table 8, the composite reliability value for the four latent variables is more
than 0.7, so it can be said that the indicator is reliable. In addition, the Cronbach's alpha
value for the four latent variables is more than 0.7, so it can be said that the indicator is
reliable and the latent variables are measured well.

Evaluation Inner Model

Inner model evaluation (structural model) is used to see the fit between constructs in
the structural model. The evaluation used in the structural model includes the path
coefficient value or t-value of each path for the significance test between constructs in the
model, R?, Q?, and f.

Table 9. Evaluation Inner Model Test

Original Sample Standard

Path Coeffiient sample mean deviation (ITO/S;?SE%) valll)l es Information
) ™) (STDEYV)

Green Entrepreneurship
Orientation — Sustainable 0.346 0.338 0.09 3.835 0 Significant
Business
Strategic Accounting — 0245 0242 0.109 2.251 0.012  Significant
Sustainable Business
Fintech x Green
Entrepreneurship Not
Orientation — Sustainable 0.12 0.121 0.091 1321 0.093 Significant

Business
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Fintech x Strategic
Accounting — -0.111 -0.109 0.11 1.006 0.157
Sustainable Business

Not
Significant

The results of the study indicate that the direct relationship between Green
Entrepreneurship Orientation and Strategic Accounting on Sustainable Business is
significantly positive, which means that these two independent variables directly and
significantly influence the improvement of MSMEs business sustainability. This finding is
reinforced by the Original Sample value of 0.346 for Green Entrepreneurship Orientation
with a T-statistic value of 3.835 and a P-value of 0.000 (<0.05), which indicates a strong and
significant influence. Thus, the higher the orientation of business actors towards
environmentally friendly entrepreneurship, the greater the opportunity for their business to
achieve sustainability in the long term. This reflects the importance of green business
practices in balancing economic growth with environmental conservation. Meanwhile, the
influence of Strategic Accounting on business sustainability is also significant, with an
Original Sample of 0.245, a T-statistic of 2.251, and a P-value of 0.012 (<0.05). This means
that the application of strategic accounting that includes environmental cost management
and decision making based on accurate information also strengthens sustainability efforts in
MSMEs management. These two findings indicate that an environmentally conscious
managerial approach and a strategic reporting system are two important pillars in supporting
business sustainability amidst today's ecological and social challenges. However, different
results were found in testing the moderation effect of Financial Technology (Fintech). In
two interaction tests, namely between Fintech moderating Green Entrepreneurship
Orientation and Fintech moderating Strategic Accounting towards Sustainable Business, no
statistically significant relationship was found. This is evidenced by the Original Sample
values of 0.120 and -0.111, respectively, with T-statistics of only 1.321 and 1.006, and P-
values 0f 0.093 and 0.157, both of which are greater than the significance limit of 0.05. This
means that although fintech plays an important role as a supporting technology in the digital
business ecosystem, its existence is not strong enough to strengthen or weaken the influence
of green entrepreneurship and strategic accounting on business sustainability directly in this
model. This can be caused by limited understanding and adoption of fintech among MSMEs,
either due to low digital literacy factors or uneven technological infrastructure. Thus,
although fintech has great potential in supporting business efficiency and transparency, the
results of this study indicate that its role as a moderating variable has not been optimally
realized in the context of MSMEs sustainability, and requires further attention in terms of
socialization, training, and more inclusive digital technology adoption policies.

Adjusted R2 Square Test Result

The R? value shows the magnitude of the contribution of exogenous variables in
explaining the diversity of endogenous variables. In the equation, the R? value is 0.345,
which means that the variables green entrepreneurship orientation, strategic accounting,
fintech and green entrepreneurship orientation moderation, and fintech and strategic
accounting moderation are able to explain 34.5 percent of sustainable business diversity,
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where the remaining 65.5 percent is explained by other variables outside the model. So it
can be said that the equation model has a moderate relationship between its exogenous and
endogenous variables.

Table 10. Adjusted R2 Square Test Result
R-square R-square adjusted
Sustainable Business 0.378 0.345

Q? Predictive Relevance Test Result

In addition, the Q? value was obtained at 0.296, which is a Q? value of more than 0 and
is in the fairly good category. Thus, it can be said that the model has a predictive relevance
value or in other words, exogenous constructs can be used to predict endogenous constructs.

Table 11. Q? Predictive Relevance Test Result

Q?predict RMSE MAE
Sustainable Business 0.296 0.856 0.691

Effect Size (F-square) Test Result

Based on the results of the effect size analysis (f-square), it can be concluded that Green
Entrepreneurship Orientation has the strongest influence on Sustainable Business with an f*
value of 0.191, which is classified as a moderate effect, indicating that green entrepreneurial
orientation makes a significant contribution in explaining variations in business
sustainability in this model. Meanwhile, Strategic Accounting only shows a small effect with
an f> value of 0.085, indicating that although it has a statistically significant effect, its
contribution to business sustainability in a practical context is still limited. Furthermore, the
role of Fintech as a moderating variable is very weak, indicated by an > value of 0.025 for
the interaction with Green Entrepreneurship Orientation and only 0.015 for the interaction
with Strategic Accounting, both of which are included in the category of small to very small
effects. This confirms the previous results that although Fintech theoretically has the
potential to strengthen the relationship between independent variables and business
sustainability, in practice its moderating contribution has not been proven to be significant
or substantial empirically. Thus, it can be concluded that the main strength in driving
sustainable business lies in internal factors such as green entrepreneurial orientation and
accounting strategy, while the role of financial technology still requires strengthening in
terms of implementation, understanding, and infrastructure readiness at the MSMEs actor
level in order to be truly effective as a supporting instrument for sustainability.

Table 12. Effect Size (F-square) Test Result

f-square
Green Entrepreneurship Orientation — Sustainable Business 0.191
Strategic Accounting — Sustainable Business 0.085
Fintech x Green Entrepreneurship Orientation — Sustainable Business 0.025
Fintech x Strategic Accounting — Sustainable Business 0.015
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This study shows that green entrepreneurial orientation has a significant positive effect
on sustainable business. The more entrepreneurs focus on green entrepreneurial principles,
the more they contribute to socially and environmentally responsible business practices. The
Resource-Based View (RBV) suggests that green entrepreneurship can be a rare, difficult to
imitate, and valuable strategic resource in creating long-term competitive advantage. This
finding confirms this view (Arda et al., 2023; Sukma, 2018). To ensure that businesses not
only survive but also thrive responsibly, green entrepreneurship such as energy efficiency,
use of environmentally friendly raw materials, and sustainable product innovation are
essential in the context of MSMEs in Indonesia that are facing global pressures on
sustainability. In addition, it has been found that accounting strategies help business
sustainability. It is proven that accounting strategies that include social performance
measurement, data-based decision making, and recording and reporting environmental costs
can strengthen the sustainability direction of MSMEs. This shows that accounting practices
are no longer just administrative recording functions, but also become strategic tools to
improve operational efficiency and recognize socio-ecological impacts. In the literature,
such as (Chininga et al., 2024; Indah, 2022), Strategic accounting is essential to creating a
vision of sustainability. This is especially true when financial accounting systems are
combined with principles of social and environmental responsibility. In the initial testing of
the model (see loading and AVE values), the direct influence of Fintech on sustainable
business was also found to be positive and significant. However, this influence was not
discussed in the moderation interaction. This shows that fintech still has a role in improving
the sustainability of MSME businesses, without having to be a moderator. Fintech helps
businesses obtain environmentally friendly financing, record transactions better, and
increase the transparency of financial reports. In addition, Fintech supports the development
of carbon trading platforms and green financing. This is a strong driver for businesses that
want to adopt environmentally friendly businesses (Jeanice & Kim, 2023; Zulfa et al., 2024).
Fintech can still help sustainability directly, although its impact is not as big as green
entrepreneurship. However, the effect of fintech is not significant in strengthening the
relationship between green entrepreneurship and strategic accounting towards sustainable
business when evaluated as a moderating variable. The effect size (f2) is included in the
small category, even almost zero (0.015-0.025), and the P-value for both interactions is
above the threshold of 0.05. The results indicate that fintech does not yet have a strategic
role that is sufficient to link internal capabilities such as green entrepreneurship and strategic
accounting with sustainability outcomes. As emphasized by (Cahyono & Suarantalla, 2024)
MSMEs digitalization requires an ecosystem approach rather than just technology adoption.
Barriers such as low digital literacy, limited infrastructure, and regulatory uncertainty may
be the main factors that weaken the moderating effect of fintech on MSMEs practices.

Overall, the findings of this study suggest that internal components such as
environmental awareness of business actors and accountable financial recording strategies
are key strengths in driving MSMESs sustainability. While fintech can serve as a tool to
accelerate transformation, it does not function well as a reinforcement of the causal
relationship between key factors. These results convey an important message that the
integration of fintech into sustainability practices does not only depend on the availability
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of technology; business actors must be ready, their organizations must be strong, and
government policy support. Therefore, to build a truly sustainable business ecosystem,
governments, technology providers, and financial institutions must work together to build
an inclusive, smart, and ecologically equitable infrastructure.

5. CONCULUSION AND SUGGESTION

This study concludes that green entrepreneurial orientation, accounting strategy, and
fintech have a significant impact on MSME business sustainability. Among these, green
entrepreneurial orientation provides the strongest contribution by encouraging
environmentally and socially adaptive business practices, while strategic accounting
supports responsible financial decision-making. Although fintech does not act as a
significant moderating variable, it still serves as an important catalyst for digital
transformation and sustainable business development.

Based on these findings, MSMEs should receive targeted training and mentoring to
enhance their understanding of green entrepreneurship and sustainable accounting practices.
Collaboration among local governments, financial institutions, and fintech providers is also
essential to expand access to green financing, improve digital literacy, and strengthen
infrastructure. Future research is suggested to explore other moderating variables such as
regulatory support, organizational culture, or innovation capability to further strengthen
MSME competitiveness in achieving long term sustainability.

6. REFERENCE

Aboalsamh, H. M., Khrais, L. T., & Albahussain, S. A. (2023). Pioneering Perception of
Green Fintech in Promoting Sustainable Digital Services Application within Smart
Cities. Sustainability, 15(14), 11440. https://doi.org/10.3390/sul51411440

Adekunle, S. T., & Njideka, R. C. (2024). Driving sustainable business practices in SMEs:
Innovative approaches for environmental and economic synergy. International Journal
of Management &  Entrepreneurship  Research,  6(8), 2637-2647.
https://doi.org/10.51594/ijmer.v618.1411

Afum, E., Issau, K., Agyabeng-Mensah, Y., Baah, C., Dacosta, E., Essandoh, E., & Agyenim
Boateng, E. (2023). The missing links of sustainable supply chain management and
green radical product innovation between sustainable entrepreneurship orientation and
sustainability performance. Journal of Engineering, Design and Technology, 21(1),
167-187. https://doi.org/10.1108/JEDT-05-2021-0267

Alam, S., Zhang, J., Shehzad, M. U., Boamah, F. A., & Wang, B. (2023). The inclusive
analysis of green technology implementation impacts on employees age, job
experience, and size in manufacturing firms: empirical assessment. Environment,
Development and Sustainability, 26(2), 4467—4486. https://doi.org/10.1007/s10668-
022-02891-6

Ali, W., Wen, J., Hussain, H., Khan, N. A., Younas, M. W., & Jamil, 1. (2021). Does green
intellectual capital matter for green innovation adoption? Evidence from the
manufacturing SMEs of Pakistan. Journal of Intellectual Capital, 22(5), 868—888.
https://doi.org/10.1108/JIC-06-2020-0204

Altman, E., & Kuehne, B. (2016). Credit markets and bubbles: Is the credit cycle over
Economics and Business Review. 16(3), 20-31.

FAKULTAS EKONOMI UNIVERSITAS WIDYA MATARAM 307



Entrepreneurship Bisnis Manajemen Akuntansi (E-BISMA), 6(2), 288-308
Yudhi Prasetiyo

Alwakid, W., Aparicio, S., & Urbano, D. (2021). The Influence of Green Entrepreneurship
on Sustainable Development in Saudi Arabia: The Role of Formal Institutions.
International Journal of Environmental Research and Public Health, 18(10), 5433.
https://doi.org/10.3390/ijerph18105433

Ameer, F., & Khan, N. R. (2023). Green entrepreneurial orientation and corporate
environmental performance: A systematic literature review. European Management
Journal, 41(5), 755-778. https://doi.org/10.1016/j.em;.2022.04.003

Andrli¢, B., Priyashantha, K. G., & De Alwis, A. C. (2023). Employee Engagement
Management in the COVID-19 Pandemic: A Systematic Literature Review.
Sustainability, 15(2), 987. https://doi.org/10.3390/su15020987

Arda, O. A., Montabon, F., Tatoglu, E., Golgeci, 1., & Zaim, S. (2023). Toward a holistic
understanding of sustainability in corporations: resource-based view of sustainable
supply chain management. Supply Chain Management: An International Journal,
28(2), 193-208. https://doi.org/10.1108/SCM-08-2021-0385

Asiaei, K., Bontis, N., Alizadeh, R., & Yaghoubi, M. (2022). Green intellectual capital and
environmental management accounting: Natural resource orchestration in favor of
environmental performance. Business Strategy and the Environment, 31(1), 76-93.
https://doi.org/10.1002/bse.2875

Awa, H. O., Ojiabo, O. U., & Orokor, L. E. (2017). Integrated technology-organization-
environment (T-O-E) taxonomies for technology adoption. Journal of Enterprise
Information Management, 30(6), 893-921. https://doi.org/10.1108/JEIM-03-2016-
0079

Baker, J. (2012). The Technology—Organization—Environment Framework (pp. 231-245).
https://doi.org/10.1007/978-1-4419-6108-2_12

Budsaratragoon, P., & Jitmaneeroj, B. (2021). Corporate Sustainability and Stock Value in
Asian—Pacific Emerging Markets: Synergies or Tradeoffs among ESG Factors?
Sustainability, 13(11), 6458. https://doi.org/10.3390/sul3116458

Cahyono, T. D., & Suarantalla, R. (2024). Dampak Literasi Keuangan, Literasi digital dan
Finansial Teknologi Terhadap Keberlanjutan Bisnis Pelaku UMKM Di Kabupaten
Sumbawa. Jurnal Ilmiah Raflesia Akuntansi, 10(2), 804-813.
https://doi.org/10.53494/jira.v10i12.604

Calment, Victorio, Cindy Kosasih, Claudya, & Joosten. (2024). Penerapan Teknologi
Blockchain dalam Meningkatkan Manajemen Rantai Pasokan Perusahaan. Nusantara
Journal of Multidisciplinary Science, 2(4), 718-726.
https://doi.org/10.60076/njms.v2i4.857

Chatha, K. A., Jajja, M. S. S., Gillani, F., & Farooq, S. (2024). Examining the effects of
technology—organization—environment framework on operational performance through
supply chain integration of the firm. Benchmarking: An International Journal, 31(5),
1797-1825. https://doi.org/10.1108/B1J-10-2022-0665

Chininga, E., Alhassan, A. L., & Zeka, B. (2024). ESG ratings and corporate financial
performance in South Africa. Journal of Accounting in Emerging Economies, 14(3),
692—713. https://doi.org/10.1108/JAEE-03-2023-0072

Cohen, N., & Robbins, P. (2011). Green Business: An A-to-Z Guide. SAGE Publications,
Inc. https://doi.org/10.4135/9781412973793

Ellili, N. O. D. (2022). Impact of ESG disclosure and financial reporting quality on
investment efficiency. Corporate Governance: The International Journal of Business
in Society, 22(5), 1094—1111. https://doi.org/10.1108/CG-06-2021-0209

FAKULTAS EKONOMI UNIVERSITAS WIDYA MATARAM 308



Entrepreneurship Bisnis Manajemen Akuntansi (E-BISMA), 6(2), 288-308
Yudhi Prasetiyo

Elya Dasuki, R. (2021). Manajemen Strategi: Kajian Teori Resource Based View.
Coopetition : Jurnal Ilmiah Manajemen, 12(3), 447-454.
https://doi.org/10.32670/coopetition.v12i3.710

Farhani, I., & Chaniago, H. (2021). Faktor Penentu Transformasi Digital UMKM: Bukti dari
Indonesia. Prosiding Industrial Research Workshop e 4-5.
https://jurnal.polban.ac.id/ojs-3.1.2/proceeding/article/view/2845/2224

Firdaus, A. T., & Anggra, A. S. (2023). Perspektif Intelijen: Analasis Menghadapi
Tantangan Mewujudkan SDGs Pada Sektor Lingkungan Hidup di Indonesia. Jurnal
Kajian Stratejik Ketahanan Nasional, 6(1), 6-7.
https://doi.org/10.7454/jkskn.v6i1.10071

Giannopoulos, G., Kihle Fagernes, R. V., Elmarzouky, M., & Afzal Hossain, K. A. B. M.
(2022). The ESG Disclosure and the Financial Performance of Norwegian Listed
Firms. Journal of Risk and Financial —Management, 15(6), 237.
https://doi.org/10.3390/jrfm15060237

Ha, N. M., Nguyen, P. A., Luan, N. V., & Tam, N. M. (2023). Impact of green innovation
on environmental performance and financial performance. Environment, Development
and Sustainability, 26(7), 17083—17104. https://doi.org/10.1007/s10668-023-03328-4

Hendro, J., & Bowo, P. A. (2023). Inovasi Berkelanjutan: ESG Initiatives Untuk Masa
Depan Yang Bertanggung Jawab. Jurnal Ilmu Sosial, Manajemen, Akuntansi Dan
Bisnis, 4(4), 135-147. https://doi.org/10.47747/jismab.v4i4.1445

Indah, K. S. (2022). STRATEGI GREEN ACCOUNTING SEBAGAI BAGIAN
PENERAPAN ETIKA BISNIS PADA UMKM. Jurnal Akuntansi Dan Bisnis, 2(2),
82—-89. https://doi.org/10.51903/jiab.v2i2.185

Jalil, M. F., Marikan, D. A. B. A., Ali, A., & Jais, M. bin. (2025). The influence of
blockchain technology on green entrepreneurial orientation through digital knowledge
sharing among Gen Y and Gen Z entrepreneurs: A multigroup analysis. Sustainable
Futures, 9, 100636. https://doi.org/10.1016/j.sftr.2025.100636

Jeanice, J., & Kim, S. S. (2023). Pengaruh Penerapan ESG Terhadap Nilai Perusahaan di
Indonesia. Owner, 7(2), 1646—1653. https://doi.org/10.33395/owner.v7i2.1338

Jum’a, L., lIkram, M., Alkalha, Z., & Alaraj, M. (2022). Factors affecting managers’
intention to adopt green supply chain management practices: evidence from
manufacturing firms in Jordan. Environmental Science and Pollution Research, 29(4),
5605-5621. https://doi.org/10.1007/s11356-021-16022-7

Khairunnisa, S. A., & Ersi, S. (2024). Analisis Integrasi Akuntansi Lingkungan Dan Csr
Untuk Mencapai Tujuan Pembangunan Berkelanjutan Barbasis Digital. Jurnal Ilmiah
Ekonomi, Manajemen, Bisnis Dan Akuntansi, 2(1), 508-577.
https://doi.org/10.61722/jemba.v2il.662

Khan, E. A., Dewan, M. N. A., & Chowdhury, Md. M. H. (2016). Reflective or formative
measurement model of sustainability factor? A three industry comparison. Corporate
Ownership and Control, 13(2), 83-92. https://doi.org/10.22495/cocv13i2p9

Kusuma, H., & Asmoro, W. K. (2021). Perkembangan Financial Technologi (Fintech)
Berdasarkan Perspektif Ekonomi Islam. Istithmar : Jurnal Pengembangan Ekonomi
Islam, 4(2). https://doi.org/10.30762/itr.v4i12.3044

Laksmi P, K. W., Widhya Sedana Putra P, K., & Ariwangsa, I. O. (2025). Meningkatkan
Corporate Sustainable: Peran Green Entrepreneurship dan Financial Technology
Sebagai Faktor Moderasi. Economic and Education Journal (Ecoducation), 7(1), 149—
164. https://doi.org/10.33503/ecoducation.v7il.1365

Majali, T., Alkaraki, M., Asad, M., Aladwan, N., & Aledeinat, M. (2022). Green
Transformational Leadership, Green Entrepreneurial Orientation and Performance of

FAKULTAS EKONOMI UNIVERSITAS WIDYA MATARAM 309



Entrepreneurship Bisnis Manajemen Akuntansi (E-BISMA), 6(2), 288-308
Yudhi Prasetiyo

SMEs: The Mediating Role of Green Product Innovation. Journal of Open Innovation:
Technology, Market, and Complexity, 8(4), 191.
https://doi.org/10.3390/joitmc8040191

Mariyamah, M., & Handayani, S. (2020). Pengaruh Green Innovation Terdahap Economic
Performance Dengan Environmental Management Accounting Sebagai Variabel
Moderasi. Jurnal Akuntansi Dan Auditing, 16(2), 105-123.
https://doi.org/10.14710/jaa.16.2.105-123

Ningrum, N. K., Hadi, A. S., Dials, J. G., Cahyani, P. D., Kusumawardhani, R., &
Indraswari, N. M. (2023). Will Customers Pay More for Green Products. In /st
International Conference of Management and Business (ICoMB 2022) (pp. 231-238).
Atlantis Press.

Pentiana, D. (2019). Pemahaman dan Kepedulian Penerapan Green Accounting: Studi Kasus
UKM Tahu Tempe di Kota Bandar Lampung. Jurnal [lmiah ESAI, 13(1), 38.
https://doi.org/10.25181/esai.v13i11.1271

Perez-Luyo, R., Quifiones Urquijo, A., Del-Aguila-Arcentales, S., & Alvarez-Risco, A.
(2023). Green entrepreneurship intention among high school students: a teachers’ view.
Frontiers in Education, 8. https://doi.org/10.3389/feduc.2023.1225819

Prabowo, H., Ikhsan, R. B., & Yuniarty, Y. (2022). Drivers of Green Entrepreneurial
Intention: Why Does Sustainability Awareness Matter Among University Students?
Frontiers in Psychology, 13. https://doi.org/10.3389/fpsyg.2022.873140

Religia, Y., Ramawati, Y., Firdausi, A. S. M., & Nainggolan, D. S. (2025). Exploring digital
leadership - TOE framework in CRM adoption by SMEs in developing countries.
RAUSP Management Journal, 60(1), 52—68. https://doi.org/10.1108/RAUSP-09-2024-
0187

Ristyawan, M. R., Putro, U. S., & Siallagan, M. (2023). Decision making mechanism in
resource based theory: A literature review, synthesis, and future research. Cogent
Business & Management, 10(2). https://doi.org/10.1080/23311975.2023.2247217

Runyan, R. C., Huddleston, P., & Swinney, J. L. (2007). A resource-based view of the small
firm. Qualitative Market Research: An International Journal, 10(4), 390-402.
https://doi.org/10.1108/13522750710819720

Ryan Pratamansyah, S. (2024). Transformasi Digital dan Pertumbuhan UMKM: Analisis
Dampak Teknologi pada Kinerja Usaha Kecil dan Menengah di Indonesia. Jurnal
Akuntansi,  Manajemen, = Dan  Perencanaan  Kebijakan,  2(2), 1-17.
https://economics.pubmedia.id/index.php/jampk

Shafique, I., Kalyar, M. N., & Mehwish, N. (2021). Organizational ambidexterity, green
entrepreneurial orientation, and environmental performance in SMEs: Examining the
moderating role of perceived. Corporate Social Responsibility and Environmental
Management, 28(1), 446—456. https://doi.org/10.1002/csr.2060

Sukma, A. (2018). Perspektif The Resource Based View (Rbv) Dalam Membangun
Competitive Advantage. ad Deenar: Jurnal Ekonomi Dan Bisnis Islam, 1(01), 75.
https://doi.org/10.30868/ad.v1i01.229

Sulaiman, M. A. B. A., Asad, M., Shabbir, M. S., & Ismail, M. Y. (2023). Support Factors
and Green Entrepreneurial Inclinations for Sustainable Competencies: Empirical
Evidence from Oman. International Journal of Professional Business Review, 8(8),
€02724. https://doi.org/10.26668/businessreview/2023.v8i8.2724

Tang, Z., & Tang, J. (2018). Stakeholder Corporate Social Responsibility Orientation
Congruence, Entrepreneurial Orientation and Environmental Performance of Chinese
Small and Medium-sized Enterprises. British Journal of Management, 29(4), 634—651.
https://doi.org/10.1111/1467-8551.12255

FAKULTAS EKONOMI UNIVERSITAS WIDYA MATARAM 310



Entrepreneurship Bisnis Manajemen Akuntansi (E-BISMA), 6(2), 288-308
Yudhi Prasetiyo

Teran-Yépez, E., Marin-Carrillo, G. M., Casado-Belmonte, M. del P., & Capobianco-
Uriarte, M. de las M. (2020). Sustainable entrepreneurship: Review of its evolution and
new trends. Journal of Cleaner Production, 252, 119742.
https://doi.org/10.1016/j.jclepro.2019.119742

Umar, M., Ji, X., Kirikkaleli, D., Shahbaz, M., & Zhou, X. (2020). Environmental cost of
natural resources utilization and economic growth: Can China shift some burden
through globalization for sustainable development? Sustainable Development, 28(6),
1678—-1688. https://doi.org/10.1002/sd.2116

Wang, H., Feng, J., Zhang, H., & Li, X. (2020). The effect of digital transformation strategy
on performance. International Journal of Conflict Management, 31(3), 441-462.
https://doi.org/10.1108/IICMA-09-2019-0166

Wang, Z., & Zhang, J. (2023). Nexus between corporate environmental performance and
corporate environmental responsibility on innovation performance. Environment,
Development and Sustainability, 25(10), 11645-11672.
https://doi.org/10.1007/s10668-022-02546-6

Wasudawan, K., & Sim, C. H. (2024). Shaping a Digital Future: Examining Technology,
Organisation and Environment (TOE) Framework. Journal of Technology
Management and Business, 11(1). https://doi.org/10.30880/jtmb.2024.11.01.005

WMO. (2024). WMO Global Annual to Decadal Climate Update. United Nations.
https://doi.org/10.18356/9789211065206

Yunita, M., & Dwi, R. (2024). Peranan Akuntansi Lingkungan Dalam Upaya Peningkatan
Kinerja Lingkungan dan Kinerja Keuangan Perusahaan. Jurnal Riset Akuntansi
Tridinanti (Jurnal Ratri), 5(2), 125—142. https://doi.org/10.52333/jurnalratri.v5i2.675

Zhao, K., Sanmugam, A., & Aravindan, K. L. (2025). Driving sustainability in the green
entrepreneurial intentions among SMEs in the Electric vehicle component industry.
Discover Sustainability, 6(1), 4. https://doi.org/10.1007/s43621-024-00667-8

Zulfa Qur’anisa, Mira Herawati, Lisvi Lisvi, Melinda Helmalia Putri, & O. Feriyanto.
(2024). Peran Fintech Dalam Meningkatkan Akses Keuangan Di Era Digital.
GEMILANG:  Jurnal  Manajemen  Dan  Akuntansi, 4(3), 99-114.
https://doi.org/10.56910/gemilang.v413.1573

FAKULTAS EKONOMI UNIVERSITAS WIDYA MATARAM 311



